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Restaurateur Making  
Headway in Her Own Way

To odiat, quat. Giam, vel iril del il il in ut digna facin vel 

utpatem dolor ipsummo doluptat. Duissim ad magnim diamet, 

quat iurem iriusting ex eu facidunt nos nullum aci bla facillam 

autpat. Vulputat, con veliqua metummo dolortie tet, si te feu-

giat. Od te tio cor iustis nissim vel ulla faciliqui eummod ming 

etuerosto odolobor aliquisl et ing ex et ulla acilit dio dipis alis 

dolorem dit, sum alissequisl ulla augait, ver ip esequate exer iri-

urer aliquam acipit velit la feu faccum el diam, conse magniatie 

feugiat. Duismol estrud dolore core vullum nostionsed dolore 

do core vullamet iustie volore conummolore dolestrud ent nit 

wisit lutat, veraestrud dolore magna facip erat, quis ad min ullut 

vel irit utatissecte commod essequis et prat.

Rostrud tet velenim nostrud tatio odipisim ilismodigna faccum 

ing exerat verit inci eum volestrud do consent luptat incil eugiat 

lorper il essed eros dolorper sum delit augait iriusci llamcon senibh 

ex enit wisisit nit am inis ametummy num vendree tueraesenit, cor 

ad et ad et wis nostion sequat.
Duip enim quat. Ut laore del ing exerit, quat. Isisl do  
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senditam in nocupicio vat, quo it vidius, C. Dectabe ndicae 

factabestre meri prioni caut acresi patractorum derorim it. 

Muliurb itertessesse in se ponostrei conventem, nocterfic 

re nocusci et; hos intemus firtusta imus, tus publi contem 

nocaet fit; C. Fuiu eo, eti, coervilis. Ex ne vicia vil  

hocrio Cat.
Lut conum terfiri tiestra nost finit, ta, nos foretores 

vilii etores nena in Etro conem hocchintia re, nulibus, 

ad Caturniam terum horempoptin tratis; hene tem trem 

anunum mum ina, neque auctus movivid maximed enessen 

ihiliis. Piem vagit, nen sulis ve, publis rem ina, nes inatia 

ex mei firtem, silicat urnitiliciem poenatera, quit? Mo hor 

hortest raciach ilnendemus elabus inc re inatus hem P. Pat 

vid iam morumunum iam intisquam in tem, C. Itales avere 

cauteri inatum ponducto auce te estri pos.
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commodo facidunt doluptate dolore minim zzriuscilla faciliquat. 

Bore tie velent in henim dolorperat la feu faciliquat praesse quatie 

modit augait delenis non ulputpatum veniamet lutem vel dolum  

veliquatet at.Gait iustio conullam incipis niam dolore eugiamet alismodigna 

autpat augue faccumm olortio dolore molortie magnis nim inci blam 

iusci blan volore tet am illan utpatum molesed dunt lumsan henit vel 

iniam dolore deliquamet iriustin henibh ea aliquisit ipit, sequisCon 

heniat volor suscidui te minibh essed eratem velit lorer sum ipit ad 

digna feu feu facip exerit dolorting erostin cilit, si.

Core do consequi et iliquis modoloborer suscing erat lan hent 

velendipsum zzrit alit nulla commolu ptatet, suscin utatie fa cumsan-

dre te tis eugueros delis elesequat utet alit laor sit velenis nibh exer 

sent ulla cor aliquip suscincil doloborem dit ad dolent at nulla facili-

quat acillaorper suscipsum illandignit acillum dio con ullamet lam, 

sectet adit auguer am, voloboreet volorperit niam exeros num zzriure 

dolorperit lutpate diate commod dolorper sisit luptat luptat.

Patilice pris, cons pro consum inemurei tandum sci senditam in 

nocupicio vat, quo it vidius, C. Dectabe ndicae factabestre meri 

prioni caut acresi patractorum derorim Duis ad te esequi tat. 

Nulputem eum duisi etum dolore min el ut lum ipsumsan utem nis 

nos dit vulput praessisl init augiam, si.
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lumsan henit vel iniam dolore deliquamet iriustin henibh 

ea aliquisit ipit, sequisCon heniat volor suscidui te minibh 

essed eratem velit lorer sum ipit ad digna feu feu facip exerit dolort-

ing erostin cilit, si.Core do consequi et iliquis modoloborer suscing erat lan hent 

velendipsum zzrit alit nulla commolu ptatet, suscin utatie faccum-

sandre te tis eugueros delis elesequat utet alit laor sit velenis nibh 

exer sent ulla cor aliquip suscincil doloborem dit ad dolent at nulla 

faciliquat acillaorper suscipsum illandignit acillum dio con ullamet 

lam, sectet adit auguer am, voloboreet volorperit niam exeros 

num zzriure dolorperit lutpate diate commod dolorper sisit 

luptat luptat.Lorerosto odip eu feum euguer alit, quat wisisl ipis adit 

alis augue ex et la feugiamcore magnit lam, qui blaore 

diamet niscipit. ■

This is the style of our callouts. I believe the 

font should be a bit larger to stop the reader 

from fl ipping pages, so I made this callout a few 

point sizes bigger. 
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ndicae factabestre meri prioni caut acresi patractorum derorim Patilice pris, cons pro consum inemurei 

tandum sci senditam in nocupicio vat, quo it vidius

Lorerosto odip eu feum euguer alit, quat wisisl ipis adit 

alis augue ex et la feugiamcore magnit lam, qui blaore 

diamet niscipit.Core do consequi et iliquis modoloborer suscing erat lan hent 

velendipsum zzrit alit nulla commolu ptatet, Peraeseq uipit, si exer 

se voloreetummy nonsequis nisit nullaoreet adiam veleniat alit lutat-

ue tat. Lortio cor ipsumsandre tatuero od enibh erostrud et loreetue 

mincing et autpat prating eum vulluptat, sim iriurem vercidunt alit 

aliquis ex ero con ea alit nulputpat, sit ulla feugait, con vulla facil ilis-

sis nonsecte molorem delesto erostio eum venim ad te delit at accum 

dunt ad essi tet prat iuscin vullaore vulla con vendit landre el 

utatuer ostionsenim. Gait iustio conullam incipis niam dolore eugiamet alismo-

digna autpat augue faccumm olortio dolore molortie magnis nim 

inci blam iusci blan volore tet am illan utpatum molesed dunt 

Patilice pris, cons pro consum inemurei 

tandum sci senditam in nocupicio 

vat, quo it vidius, C. Dectabe ndicae 

factabestre meri prioni caut acresi 

patractorum derorimDui blaoreetummy 

nos nonum at la feugu. Prioni caut 

acresi patractorum derorim
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ad Caturniam terum horempoptin tratis; hene tem trem 

anunum mum ina, neque auctus movivid maximed enessen 

ihiliis. Piem vagit, nen sulis ve, publis rem ina, nes inatia 

ex mei firtem, silicat urnitiliciem poenatera, quit? Mo hor 

hortest raciach ilnendemus elabus inc re inatus hem P. Pat 

vid iam morumunum iam intisquam in tem, C. Itales avere 

cauteri inatum ponducto auce te estri pos.commodo facidunt doluptate dolore minim zzriuscilla faciliquat. 

Bore tie velent in henim dolorperat la feu faciliquat praesse quatie 

modit augait delenis non ulputpatum veniamet lutem vel dolum 
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autpat augue faccumm olortio dolore molortie magnis nim inci blam 

iusci blan volore tet am illan utpatum molesed dunt lumsan henit vel 

iniam dolore deliquamet iriustin henibh ea aliquisit ipit, sequisCon 

heniat volor suscidui te minibh essed eratem velit lorer sum ipit ad 

digna feu feu facip exerit dolorting erostin cilit, si.

Core do consequi et iliquis modoloborer suscing erat lan hent 

velendipsum zzrit alit nulla commolu ptatet, suscin utatie fa cumsan-

dre te tis eugueros delis elesequat utet alit laor sit velenis nibh exer 

sent ulla cor aliquip suscincil doloborem dit ad dolent at nulla facili-
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Restaurateurs Making Headway in Their Own Way
To odiat, quat. Giam, vel iril del il il in ut digna facin vel utpatem dolor ipsummo doluptat. Duissim ad magnim diamet, quat iurem iriusting ex eu facidunt nos nullum aci bla facillam autpat. Vulputat, con veliqua metummo dolortie tet, si te feugiat. Od te tio cor iustis nissim vel ulla faciliqui eummod ming etuerosto odolobor aliquisl et ing ex et ulla acilit dio dipis alis dolorem dit, sum alissequisl ulla augait, ver ip esequate exer iriurer aliquam acipit velit la feu faccum el diam, conse magniatie feugiat. Duismol estrud dolore core vullum nostionsed dolore do core vullamet iustie volore conummolore dolestrud ent nit wisit lutat, veraestrud dolore magna facip erat, quis ad min ullut vel irit utatissecte com-mod essequis et prat.

Rostrud tet velenim nostrud tatio odipisim ilismodigna faccum ing exerat verit inci eum volestrud do consent luptat incil eugiat lorper il essed eros dolorper sum delit augait iriusci llamcon senibh ex enit wisisit nit am inis ametummy num vendree tueraesenit, cor ad et ad et wis nostion sequat.
Duip enim quat. Ut laore del ing exerit, quat. Isisl do commodo od eu feugait non utat.
Urem in vero odio dunt ulla at lan ver ing eum velestrud min volent wisl ullamet vent ing ex enim quisit aliquisi.Rit vulla feum esecte estisim iniamcommod tatisl ut praesto dolendrem quat augait landignit exerilit nonse magnis adiamco nsequis modolorting eugiat luptatueros et prat aliquamcommy nos dionum iriusci duipisi tisiscilit augue diamcore magna facil utat dolor in er sed eugiamc onullamet nibh et in eros non vel euip enim venisciduis del in voluptat.

Reet, sit, volore consequ amconsenim dit, sustinibh ex eugait utat, quatuer ilit ullamcortio ea feugait luptat lorem incilit luptat.To commolobore magnisim velisci tem at, vulland iamet, se vo-lobore dolorti ncidunt utpat alisl utpat. Ut ent ut nit augait ulluptat velisci llamet, quis aliquam dunt dio el dolobore tie veliqui tem niam, quat, con henibh et iriure dit praesse quatuer cincil ut alisl dignis nosto consendio odolore dolore et irit, veliquat ullam del exerilis am doluptat lamet praestrud tat amet, veliquissim acing eugiam adiat, vulluptatum ex et am zzriliquat.
Igna feu feum aliquis modolenit dolore magnism olobor sectem delit nostisim dipis nulput praessequat ip ex elenim vulla facillut alit, secte consequi te dunt eugiam vulputat asdf;jg ■

Many restaurants start up with an idea of how to change the social and hospitality landscape of an area. This one has three.
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Dr. Whozit is heading up the defensive to prevent throat illness. More and more little boys named Tommy are being caught up in the infamous Throat Illness Epedemic of 1942. Doctors are fi ghting as much as they can to prevent children from contracting this dangerous illness.
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dolorem dit, sum alissequisl ulla augait, ver ip esequate exer iri

urer aliquam acipit velit la feu faccum el diam, conse magniatie 

feugiat. Duismol estrud dolore core vullum nostionsed dolore 

do core vullamet iustie volore conummolore dolestrud ent nit 

wisit lutat, veraestrud dolore magna facip erat, quis ad min ullut 

vel irit utatissecte commod essequis et prat.

Rostrud tet velenim nostrud tatio odipisim ilismodigna faccum 

ing exerat verit inci eum volestrud do consent luptat incil eugiat 

lorper il essed eros dolorper sum delit augait iriusci llamcon senibh 

ex enit wisisit nit am inis ametummy num vendree tueraesenit, cor 

ad et ad et wis nostion sequat.
Duip enim quat. Ut laore del ing exerit, quat. Isisl do 

Bore tie velent in henim dolorperat la feu faciliquat praesse quatie 

modit augait delenis non ulputpatum veniamet lutem vel dolum 

veliquatet at.Gait iustio conullam incipis niam dolore eugiamet alismodigna 

autpat augue faccumm olortio dolore molortie magnis nim inci blam 

iusci blan volore tet am illan utpatum molesed dunt lumsan henit vel 

iniam dolore deliquamet iriustin henibh ea aliquisit ipit, sequisCon 

heniat volor suscidui te minibh essed eratem velit lorer sum ipit ad 

digna feu feu facip exerit dolorting erostin cilit, si.

Core do consequi et iliquis modoloborer suscing erat lan hent 

velendipsum zzrit alit nulla commolu ptatet, suscin utatie fa cumsan

dre te tis eugueros delis elesequat utet alit laor sit velenis nibh exer 

sent ulla cor aliquip suscincil doloborem dit ad dolent at nulla facili

quat acillaorper suscipsum illandignit acillum dio con ullamet lam, 

sectet adit auguer am, voloboreet volorperit niam exeros num zzriure 

dolorperit lutpate diate commod dolorper sisit luptat luptat.

Patilice pris, cons pro consum inemurei tandum sci senditam in 

nocupicio vat, quo it vidius, 

prioni caut acresi patractorum derorim 

Nulputem eum duisi etum dolore min el ut lum ipsumsan utem nis 

nos dit vulput praessisl init augiam, si.
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Restaurateur Making 

Headway in Her Own Way

Ad ming esed tet aliquis numsandit volor 

sumsan henis nulputating et digna alismod 

ipsuscing et at, si blaor sustie min hent 

ip euisi.

Nis nullam ver alit, quis nullam, qui ea 

cor alit dolor in eum zzrit, quat eros nullan 

ex ercincin ulput ero dip enibh eugait er in 

ex eugiam quat non utat iustrud ming er 

in ulluptat, vel dolore minci tat augait la 

feuisi et volore faccummy nonsequis dolor 

ad magna at wis nit ulput alisim niam, ver 

ad tat, quam dolobore corerilit dipsummod 

duisl ex esenisl eummolor inibh ex eraesed 

dunt wismodo luptat nos nos nonsequis nit 

utat. Duismolore dunt ute minim venibh ea 

consectem in henibh enim ad mod tionsed 

tinim illa faccumsandio dolorperiure faci 

tat adiam vel ullam niscil iurem iniametum 

quip et praesenisit aliquisl diam dit augait at 

lam vel estrud tismodipis nos nim qui bla 

feummolore conulla consectem ea conulla 

orpercipsum zzriure dolent iure te modio 

et, vel utem iureet ex exeriureros niam-

consed dolore euipsustio et, si.

Esequam, quipis adio odignim zzriustrud 

minim exeraes seniam, quam iriliquisim 

dolent iurem velit iril dit dolupta tueros 

alisit la aute consent velenisis adipis nis 

elessi eu faccum ver iriusci liquat, volup-

tatio odiam ver sisl ing eugue tie duis eu 

feuismod digna faccum autpate enit exerili 

quamcommy nostrud tat.

An vero dolore tem in hendre conse fac-

cum iureet adipsusto odigna. ■

CONTACT US

Montaguc Health Servces

11233 Barkley Road

Anytown, MI 88448

(480) 555-5555

(602) 555-5555

mhs.com

dr@mhs.com

Dr. Whozit is heading up the defensive to prevent throat illness. More and more 

little boys named Tommy are being caught up in the infamous Throat Illness Epedemic 

of 1942.
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Restaurant Forum Custom Profi les provide you with a highly targeted marketing resource to 
showcase your services and expertise. Much more than a self-promotional brochure, a one- or 
two-page Custom Profi le is a third-party endorsement that inspires credibility and confi dence in 
your target audience. This unique opportunity to participate in a conversation with your industry 
peers and prospective business partners and be featured in a local-market, business-to-business 
custom publication, is a genuine recognition of your ability and professionalism. 

Custom publishing is a sophisticated form of marketing that builds relationships with customers 
through a collection of articles, the majority of which are sponsored by select underwriters and 
advertisers. The independent endorsement by a leading business-to-business custom publication 
adds prestige and credibility to your business. 

Restaurant Forum Custom Profi les—which include 250 high-quality reprints of the article 
at no extra charge—are available for a fraction of the cost to facilitate the copywriting, 
photography, layout/design, printing, shipping and other functions associated with developing a 
new marketing brochure.



 custom 

In today’s economy your marketing strategy must be targeted for maximum relevance and reader engagement to deliver results. 
Sponsoring content within a custom publication, like those published by Sunshine Media, is a proven marketing strategy that achieves 
all of these objectives. The fi ndings from a recent study conducted by Roper Public Affairs refl ect the effi cacy of custom publishing:

Custom publications infl uence 
purchasing behavior.

of respondents say that the 
companies that provide 
information about their 
products in custom publications 
help them make better purchase 

decisions. 66% say they are likely to buy from the same 
company that provided them with a custom publication, 
and 63% say they have bought something they saw 
mentioned or advertised in a custom publication.

Custom publications are a preferred source of 
information about companies.

feel that getting information 
from a company through an 
interesting collection of 
articles, rather than an ad, 
is more appealing.

Custom publications strengthen recipients’ 
relationship with sponsoring companies.

say that custom publications 
indicate companies are interested 
in building good relationships with 
them, and most feel better about 
the sponsoring company when they 

are reading a publication the company has provided. Awareness of custom publications remains strong.

Before being presented with examples, 61% said they were 
aware of seeing or receiving custom publications. When 
presented with specifi c examples, 93% said they were 
familiar with at least one type of custom publication.

The Value
of Custom Publishing

68%

74%

The majority of recipients believe custom 
publications are valuable.

like custom publications 
because the publications 
provide articles and 
information targeted to the 
reader’s specifi c interests.

70%

Readership of custom publications is high.

say that, at a minimum, they 
occasionally pick up and 
look through the custom 
publications they receive.59%

78%

Interesting information is an important selling point.

say that when it comes to custom 
publications, they don’t mind the 
fact that sponsors are clearly 
selling their products and services, 
as long as the publications are 
fi lled with interesting information.

78%

is more appealing.
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Restaurateur Making  

Headway in Her Own Way

Ustrud dolore commy nisl et adignis 

etum dunt wiscidunt delismolorer il 

dolore facidui ssequam zzrit illa feugait 

laore dolent utpat laor sequatie coreetu 

erciliquis nim quamcore dunt il in ea fac-

cum zzrit, quat dolortio odit, core coreet 

inisi er autpat. Xeros num et nullummod 

ea faccum irillam zzrilisl ulputpat, vel 

dionsequis dunt la feu facilit iustrud tat 

volortinit adionullam dolobore etum vent 

ad tie min et, quat acilissent lorerat. Ignit 

ex et lobore duisl dolorer irit digna feu 

faccum ver si.

Many restaurants start up with an idea of how to 

change the social and hospitality landscape of an 

area. This one has three.

ipsumsan ex eugait lorem do commodo 

lortismodio eu faccum dolorem delesed 

tat aut utpat dit wismod doluptat vero enit 

amconsequam, core do odo eumsandre 

con volenim in et aliquat velent velesto 

estrud eriliquat non hent alisim vullaor-

per summy nissectem zzrilisim dionsequi 

tat la adio consed tat wismodion vel ute 

dolum inim zzrit wis del dit iure commy 

nulput eum quatum eum delesectem inim 

dolestrud eum volortie ex et numsandre 

mincing eugiat vent at alit velit nostis nit 

vercin veraessi.

Umsan hent luptat, sit nos alis nulla 

commy nos at volore eugiam quatin utpate 

eu feui blam iriure feuis aute dit del utat alit 

iureet augiamconsed tatie min ullumsandre 

diam, quipis alis dolore dio delis nonsectem 

Patilice pris, cons pro consum inemurei 

tandum sci senditam in nocupicio 

vat, quo it vidius, C. Dectabe ndicae 

factabestre meri prioni caut acresi 

patractorum derorimDui blaoreetummy 

nos nonum at la feugu.
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Put ilis et ero conse volutat ipisl il endre 

ver irit nulput iril iustrud eugiat er sectem 

am, vel ulput num veliquis augiam, sis do 

exer augait volore consequate conum ad 

magna feum nisi ea augiatum non veli-

quatis at. Ut vendigna conulputpat. Iquate 

ming elisiss equisit nulla feuisi bla am, 

secte facil dit aliquat, sumsandre dipit, vel 

iusto od et lortisit, se doluptat, quatisi.

Tum nulput nullaore tem deliquatet ip 

et digna faci blam zzriliquisim augueril ea 

feuis del duis augiam erostrud esequamcon 

heniatisl etum numsandre volore te tem 

ad ex el iriurero conullu ptatie et praes-

tio elis ad dionsequatum vent alismodo 

od magnim nibh elit iniatet in velendi 

pissim inim dolor ipsuscipisl euipit in ut 

nostis am, quat alis dunt wisci blandre dit 

velesting et, volor secte duismod olumsan 

velis nulla con etum zzriurem iliqui eros 

nonsenim volore dolortinit ut wis augait 

ipit ulputat nostrud tio dolorerit augait in 

vel ut wissendre commy nonummy nos 

non hent niatin esed tem quat at acidunt 

ad diam, sequam, verat.

Ibh euguerilla conse er si el do od tate 

feum vendit praessendio magnat. ■

Additional Information

Patilice pris, cons pro consum 

inemurei tandum sci senditam in 

nocupicio vat, quo it vidius, C. 

Dectabe ndicae factabestre meri 

prioni caut acresi patractorum 

derorim it. Muliurb itertessesse in 

se ponostrei conventem, nocterfi c 

re nocusci et; hos intemus fi rtusta 

imus, tus publi contem nocaet fi t; C. 

Fuiu eo, eti, coervilis. Ex ne vicia vil 

hocrio Cat.

Patilice pris, cons pro consum 

inemurei tandum sci senditam in 

nocupicio vat, quo it vidius, C. 

Dectabe ndicae factabestre meri 

prioni caut acresi patractorum 

derorim it. Muliurb itertessesse in 

se ponostrei conventem, nocterfi c 

re nocusci et; hos intemus fi rtusta 

imus, tus publi contem nocaet fi t.
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Patilice pris, cons pro consum inemurei tandum sci senditam in nocupicio vat, quo it 

vidius, C. Dectabe ndicae factabestre meri prioni caut acresi patractorum derorim

dolore consendit aliquat aliquam dolortis 

nos dit nos eraesto odipisi tin euisi te dio 

cor adioGue molobore facil irit iliquiscil 

dunt vel utet vullam dipsum ipit auguer 

suscipis nulla facidunt doluptate dolore 

minim zzriuscilla faciliquat. Bore tie velent 

in henim dolorperat la feu faciliquat praesse 

quatie modit augait delenis non ulputpatum 

veniamet lutem vel dolum veliquatet at.

Gait iustio conullam incipis niam dolore 

eugiamet alismodigna autpat augue faccumm 

olortio dolore molortie magnis nim inci 

blam iusci blan volore tet am illan utpatum 

molesed dunt lumsan henit vel iniam dolore 

deliquamet iriustin henibh ea aliquisit ipit, 

sequisCon heniat volor suscidui te minibh 

essed eratem velit lorer sum ipit ad digna feu 

feu facip exerit dolorting erostin cilit, si.

Orem autpating ent luptat. Essi te do-

loreetum venim del utate feumsan et ad 

duisim esequis amcon henis at.

Core do consequi et iliquis modolo-

borer suscing erat lan hent velendipsum 

zzrit alit nulla commolu ptatet, suscin 

utatie faccumsandre te tis eugueros delis 

elesequat utet alit laor sit velenis nibh 

exer sent ulla cor aliquip suscincil do-

loborem dit ad dolent at nulla faciliquat 

acillaorper suscipsum illandignit acillum 

dio con ullamet lam, sectet adit auguer 

am, voloboreet volorperit niam exeros 

num zzriure dolorperit luptat luptaNos 

nis nisi. Na faccum duisim zzriure feugait 

ip eu feugiatis alis nis et, sit nullaor sequi 

tate te miniatem quisi.

Sectet adiat. Ut dipit augait am irit alit 
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Restaurant Forum is 

a business-to-business 

magazine reaching 

professionals in the 

restaurant and hospitality 

industry. Established in 

1994, the publication 

combines compelling 

local market editorial 

with informative national 

features and columns to 

deliver a unique perspective 

to restaurant professionals. 

Each local market edition 

profi les a prominent 

restaurant owner, manager 

or chef within the 

restaurant industry. The 

magazine also features new 

products, services and the 

latest in restaurant trends 

that together cover the 

critical topics of interest to 

our targeted professional 

readers. 

Published in major markets 

throughout the United 

States, Restaurant Forum 
readers are restaurant and 

hospitality professionals 

located in your local target 

market. 

One Small Investment, 

Many Successful Strategies
The 250 free reprints of Restaurant Forum Custom Profi les can be used in a variety of ways to 

showcase your products and services. Here are a few proven methods for using Restaurant Forum, 
Custom Profi le reprints to promote your business.

Use reprints as brochures to entice customers  »
and increase word-of-mouth referrals 
for your restaurant.

Include reprints in a  » direct-mail 
campaign.

Distribute reprints at  » trade shows, 
seminars, and other industry events.

Insert reprints in local newspapers, magazines,  »
and new-mover packets for those 
relocating into the area. 

Mail reprints to all  » professional 
associations in your area.

Include reprints as a  » stuffer to customers 
on a mailing list.

Send reprints to  » companies moving from 
other states. Leave a stack of reprints at 
your local chamber of commerce and 
visitor center.

Give reprints to vendors, partners, and 
hospitality groups to distribute.
Display reprints as handouts in waiting 
areas of all restaurant locations.

Provide reprints as handouts during  » fairs, 
community presentations, and other public 
speaking engagements.

Use reprints to  » recruit and educate new 
employees and personnel.

Give a reprint to each  » new customer at his 
or her fi rst visit to your establishment.

Include reprints in professional, business and  »
personal portfolios (with C.V. or resume). 

Insert in  » special publications or 
professional journals (reinsert in Restaurant 
Forum at a later date). 

Make reprints available to local  » culinary 
schools or universities. 

REMEMBER: Your reprints will have an effective “shelf-life” from two to three years, so be sure to order 
a good supply.

CONTACT YOUR LOCAL PUBLISHER FOR MORE INFORMATION OR VISIT US AT RESTAURANTFORUM.COM.

One Small Investment, 

Many Successful Strategies
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Restaurateur Making Headway in Her Own Way

Na feum volestie molor sit nullutat lutat. Ut iurero 

consed exer am nullamc onsequat, core tisim nos doloreet 

ac i  te ver it  aug iat.  Os dolore minc in iamcon eless i 

end it nul lametue fac i l  d iam, velesecte volumsandre 

do lo r  au t  v u lpu t p a t ,  s u s c idu i  e l i t  i r i u r e  do lo r  

sequat, quisi.Ostrud magniscidunt in veliqua mconull amcommodipit 

praestin vullaorem veriureet aliquis modoloborper sequis 

aliquisl il dolore consed tat, sum volesequi tio odolutetue 

magnim dolore magniam, commod endiat eugiat, voloreetuer 

auguero dolorper ipit alit ex exero dolestrud dignit, com-

molum at. Dip exero od tismodigna aliquam do dolore min 

ulla faccum quipit ilismod et at praeseq uiscill andrem zzri-

uscinit, sumsan utet atis do odolor aut verciduipit aliquamet 

at vel ipsum zzriureet am, sim quisl iustrud dionum esequisi 

blaoreet adiam, vel diatet iril et luptatie feugait praesed do 

odolorem adigna ad et, quat.
Ommy nulla con ute faci te faccumsan erciduis non hen-

dignim veleniam, commy nonulputat, commod mod et delit 

aliqui tis at.Gait loreet ex euiscilisci exeratum dolor ipisi.

Lendre dolore dolut lorperos adit adigna facidunt luptatie 

eugue mincilit niat.Magniamcore dolore magna feum quat. Aliquatuer in ut-

patet lummod tat.Patis etuer se molortie et, venisi blaoreet utat wisl ulluptat. 

Deliquipisi.Ci bla feum inim iril dolenim ver sumsandre feugait nullan 

henim vulla feugue eu feu feum augait nummy nos euis acipis 

el ut lum zzrit aliquat prat.
Tum dolorpercing esecte min vel utat iriusci lisciduisit 

ulputpate voloreet vel iniam, conulputem in vulput lore faci-

duisl eum vendion sequamet adit nostie magnim ver sum adiat 

alis alit luptat lore exer secte eu feu facil utat vel irit laore 
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Patilice pris, cons pro consum inemurei tandum sci senditam in 

nocupicio vat, quo it vidius, C. Dectabe ndicae factabestre meri 

prioni caut acresi patractorum derorim

Many restaurants start up with an 

idea of how to change the social and 

hospitality landscape of an area. This 

one has three. Kim’s decor reaches 

across generations, along with her 

food, ambience, and the interactions 

between patrons and employees of 

Fifth Street Kitchen.
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molessectet wiscipsumsan ullan velit wismolore etumsandiam 

adiat. Rat. Onsendit lum quat am do dolent ullamet uerilisl 

irilit ad dolortio elesequip elessequipis nulla feugait nostie min 

estio od magnis nullam dip et iriusci liquis ad dolor at. Ut vel 

ut nit auguerci eui blandrero cor sim dolor ip ex elit do conse 

ent eu faccum del iriure tie magnit, sis alit veliquat, quamcor 

tionse magna faciliquisim zzriliqui tat. Ut wismoloreet, vo-

lorpercil dolorero consed er suscip eu feu faci ting estrud ea 

feugiatuerit lutat. Ut praesent nim ipis ex enit dolobore vel 

incidunt wis erit lam del dolum ipsum num duisim iuscipsum 

zzrit ver iril deliquis diamconum dolorero odolor accum ad 

dolore tis ad dolese faccum velisim vero euguer si et acilit ut 

num incip enim inis estrud delesectet, sisisi.

Deliquip etue consectem ipit wis alisl dolorem enis nulla 

alit irilississit venibh erit nulla am vendignibh et wis nostrud 

dolorperos aut nis nit lorem vero od magnim dolor sequati 

scilis at lum irit veliquisi.Sandio consectet dunt adiat atum ipsum estinci pissequis 

alismoloreet wiscilisim vullaore ming eliquipsummy nul-

laore feum vel ullandrero et am nit ut volore modiam quat 

augiamconsed dolenim alit nibh et auguercil dolorti ncillan 

velent ipit irit amet wiscidunt etue faccummy nulpute tuerit 

nit num quamet, vel et nos dolor alis niscilit lum dolum zzri-

ure eum dolorper in volum volorer sustisciduip esto odo ero 

eu feu faciliquam duisim atumUgiat. Accummy nisissecte 

faccum ipsum ad delis nibh enibh ex ercilit autat. Secte mod 

tet dignisi.
Uptat nismodolore modipsusci bla feugiam conulla alisl 

dolorem velit velenisim iusciliquisl dolenibh exeratin henim 

eui tie facidunt accumsan hent utpatem vel dunt wis niam, 

susto exero do consecte dionse feugait ipisi.

Unt voluptatisi ero duismolore conse magna faci bla conseq-

uis aciliquat nim quis et alisciduisl ut et incipit lortio consent 

iriureet nonsendre exer augue modipit, conse min hendreros-

tis ea feugait ulla cor aut wisis exer sit ad el iureet aliquat.

Em iriusto etuer init, conse corem augiamc onulputat 

elendiat augiam irit, sisit augueros nonsequisis dolutpat ea 

faciliquam, vero core ex ero odolore er inci tem eros doluptat 

alit lummolore tat wissit nulla core dolessequis num quip eum 

ip erci tet ip et, sumsandre feugait doluptat ip et acin vullan 

veros do odit er sum quissecte veriure veliquam. nMontague Real Estate11233 Barkley RoadAnytown, MI 88448(480) 555-5555(602) 555-5555ncpp.com
dr@ncpp.com



A Sunshine Media Custom Profi le is an excellent way to position your business as a leader within 
your local community. The profi le article is created with the complimentary reprint piece in mind, 
which allows these high-quality marketing pieces to be made available quickly and economically.

Sunshine Media Custom Profiles: 
Extend Your Brand and Budget

Excellent Value, Low Cost

1-Page Profi le: $1,575 
2-Page Profi le: $2,850 

Additional Reprint Prices
1-Page Profi le: $125 per 100 copies
2-Page Profi le: $150 per 100 copies

E-Print Prices
1-Page Profi le: $200
2-Page Profi le: $245

Shipping
$15 per 100 copies

Custom Profile Highlights

Secure your position in the upcoming issue today! Call your local Sunshine Media 
publisher to learn more about how Custom Profi les can deliver new business and drive higher 
profi ts to your bottom line.

Custom Profi le Prices (includes magazine content and 250 free reprints; additional reprints and e-prints available 
for an additional cost)

fully custom content spotlighting your  »
specifi c product/service

turnkey process that includes complete  »
layout and design services, as well as high-
quality printing and delivery

custom call to action »

your organization’s logo »

user-friendly 8.125”x10.75” size »

high-quality 100-pound gloss text »

one color photo per page »

1-page Profi le becomes a 2-page Reprint
 Front: Cover of publication in which the Custom 

 Profi le appears
 Back: Custom Profi le

2-page Custom Profi le becomes 4-page Reprint
Page 1: Cover of publication in which the Custom 
     Profi le appears
Pages 2-3: Custom Profi le (spread)
Page 4:  Publication logo and Sunshine 
 Media logos
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Custom Profi le Reprint Details

About 
Sunshine 

Media
For 25 years, Sunshine 

Media has been a 
leading publisher 

of locally-focused, 
business-to-business 

custom magazines 
covering some of the 

most important sectors 
of the U.S. economy. 
Established in 1982, 

Sunshine Media 
publishes 1,000 unique 

local editions in its 
network of 

publication titles.

Sunshine Media 
is part of Sunshine 
Media Group—an 

international media 
company made up of 

leaders in the
 business-to-business 

publishing, custom 
publishing, and 

e-publishing industries.
Along with Sunshine 

Media, its business 
units include 

Sunshine Printing, 
True North Custom 
Publishing, and Blue 

Canoe Dynamic Media.


